
When I turn on my local radio station (102.1 The Edge) in Dallas  
something weird happens. The radio station sounds exactly the same  
as 94.5 The Buzz down in Houston. How can this be? Aren’t the  
radio stations suppose to gear their music and programming to  
their separate markets? Are we the exact same as people in  
Houston? Then it hits me. These giant media companies are cutting  
corners in order to save money at our expense. They do not take in  
consideration that they might be hurting or even destroying the  
culture of a city or region by creating these national play lists.  
Places like New York City and San Antonio are worlds apart. They  
have different ideas, beliefs, traditions and therefore different  
needs in radio. These companies have decided to forego the needs  
of the communities they serve and create these national play lists  
of only artists, which have the financial backing of other giant  
media companies, to play on their stations. So where does that  
leave the local independent bands that lack these deep pockets?  
Apparently not on the radio. Things like payola have become a  
cancer on the radio industry slowly eating away at the local  
identities of musicians and other artists that need radio to  
survive in this day and age. Did these large companies ever stop  
and ask these communities what they wanted to hear? This problem  
is a direct result of the act passed in 1996 easing the rules on  
radio station ownership. If the FCC were to pass further acts  
relaxing the rules, it would only lead to a much larger problem.  
Does the FCC really want to be known for it part in the  
destruction of self expression throughout the country? So this is  
what I propose. The FCC should require at least 25 percent of a  
station’s programming and music to be local or regional. Not  
everyone’s needs can be met, but this will allow for more local  
voices to be heard. This can help level the playing field and give  
local artists a chance against corporate juggernauts. The national  
play lists cannot make up more then 50 percent of the air time and  
the remaining 25 percent is left at the stations discretion. This  
will allow the station to make a choice. If the people want more  
local music they can have it, but if they prefer the national they  
can go with that. It’s all about choice. This will allow for more  
ideas to flow in to the market. Then it can allow the communities  
to pick and chose what they like or dislike. The radio spectrum  
belongs to us, the people, and it is time for us to take it back.   
   
 


